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The supplement is a comprehensive and lavishly produced special edition of the &LEBEN sector - realised as a 

booklet-within-a-booklet.

Tailored to readers' interests, watches are the main topic in the supplement, enriched by exclusive insights into 

the jewellery industry.

THIS IS THE &LEBEN SUPPLEMENT



WHAT YOU CAN EXPECT AS AN ADVERTISER

Your benefits:

• USP: Longevity due to stitch-in-stitch characteristic 

• Layout: supplement is published as a centrefold insert 
that can be separated out

• High-quality paper with cover pages in picture print
quality 

• Scope: 32 content pages + 4 cover pages 

• Reach maximisation: extension of the supplement into 
the Handelsblatt ePaper (approx. 90 thou. copies*) 

including

• Continuation printing: On request, we can provide you 
with your individual quantity of copies for your own 

communication activities**.

* Sold ePaper circulation based on IVW IV 2025 // ** Costs on request // ePaper: Special as an extra tile, not an editorial component in Handelsblatt



EXTENSION INTO DIGITAL CHANNELS

• The supplement is available for download at 

www.wiwo.de.

• In addition: extension of the supplement into the 

Handelsblatt ePaper edition on the same publication date.

• Your additional benefit: the option to link your 

advertisement in the ePaper to your own landing page.



EDITORIAL PREVIEW FOR MAY 

“Timelessly Beautiful” 

• Brand: Profile of the new Van Cleef & Arpels boutique on Neuen
Wall in Hamburg under the leadership of CEO Catherine Rénier

• People: Profile of TAG Heuer watchmaking head Carole Forestier, 
one of the world’s finest watchmakers

• Feature: Black Forest clocks – a look at the traditional cradle of 
German watchmaking and the question of its relevance compared 
to Glashütte

• Photo spread: The most important watches from the Watches and 
Wonders fair – with a focus on unisex models

• Feature: Learning from women – how Cartier, Chopard and Bulgari 
successfully manage the transition from jewelry to watches

• Brand: Profile of IWC, who are developing an innovative pilot’s 
watch in Los Angeles in collaboration with an aerospace company

• News: Omega and the new James Bond film

Selection of planned topics, as of Feb. 2026. Editorial adjustments may occur. The topics for the 
November supplement will be available from June onward.



* B4P II/ 2025 // ** AWA 2025

OVERVIEW RATES, 
READERSHIP AND DATES

IFC / OBC     47,900 EUR

1/1 page     38,300 EUR

Other formats available on request 

Publication date:   29.05.2026 I 27.11.2026

Closing date:   20.04.2026 I 19.10.2026

Material deadline:   07.05.2026 I 05.11.2026

High purchasing power due to above-average HHNI of **EUR 
5,616

*39% state that they are brand-orientated when it comes to 

wristwatches (composition index 226)

37% of the readership classify themselves as "luxury-oriented 

consumers" (composition index 341)



EDITORIAL EXAMPLES



CONTACT

DELIVERING VALUE IQMEDIA.DE/INTERNATIONAL-PAGE

iq media marketing gmbh | a company of HANDELSBLATT MEDIA GROUP | Toulouser Allee 27 |  D – 40211 Düsseldorf

hanna.underberg@iqm.de

Hanna Underberg
Junior Sales Manager International
Telefon  +49 160 9770 8048
hanna.underberg@iqm.de

www.iqmedia.de/contact

Or our Worldwide network 
of international representatives
refer to: www.iqmedia.de/contact

mailto:erg@iqm.de
https://iqmedia.de/contact
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