
Artificial intelligence
Offensive



Artificial intelligence will trigger the biggest disruption since
the industrial revolution. The technology will change every
corner of our everyday lives, business models and entire
companies. Handelsblatt looks at all these trends and the
resulting developments for society from all perspectives. We
look at the most important innovations, talk to the most
relevant experts and shed light on the risks. Anyone who
wants to understand what is coming must read
Handelsblatt.

Sebastian Matthes, Chief Editor of Handelsblatt

Understanding the economy of the future
Mission Statement



KI-Offensive
What you can expect

The topic of artificial intelligence is more important than ever. So far, we can only guess how much it
will accompany and change us in the future.
In the last 12 months alone, more than 400 articles have appeared in Handelsblatt that have dealt
with this topic. This shows the enormous relevance of these technologies.

In a comparison of national titles, our readership is at the top when it comes to topics such as artificial
intelligence and other future technologies. Around 80% of our readership plan to invest in this sector
and 87% said they had invested in future technologies such as artificial intelligence, robotics and
blockchain in the last 2 years.

Where do we go from here? We ask the important questions: Where is the world heading with the
development of AI? What trends are emerging? What opportunities are emerging? Are there also
risks in the introduction of the new technologies?



Attention through strong print positions
Everything about AI – Brought to the point, in the monothematic special edition

The Handelsblatt editorial team reports on artificial intelligence in an
exclusive, mono-thematic issue with a significantly expanded scope of
96 pages. We take an in-depth look at the topic with the help of major
trend studies, best-practice examples and interviews with the most
important players and thought leaders on the scene:
• How is AI changing political processes? What are policymakers around

the world doing to support the technology and what are the political
risks?

• What does AI mean for the world of work and companies?
• A look at the financial markets: Where are there enormous opportu-

nities and risks - and enormous investment potentials?

Top positions: The 2nd and 4th cover, both exclusively possible only on
Fridays in Handelsblatt. Secure you the full attention!

• Publication date*: 30 June 2023
• Booking deadline: 10 working days before publication dateBeispiel: Wochenendausgabe 3. Februar 2023

* Dates and contents subject to editorial changes



Attention through strong print positions
Monothematic special edition with 96 pages

Maximise attention and reach: accompany the Handelsblatt
AI offensive with your ad placement and benefit from a highly
relevant environment.

 Publication date: 30 June 2023
 Booking deadline: 10 working days before publication date
 Copy deadline: 5 working days before publication date

1Requires approval by the editor-in-chief 2 Bookable in the Friday edition only. | Prices according to price list no. 78, valid from 01.01.2023

Particularly attention-grabbing: Each special format can only be booked once in our
upcoming issue. Benefit from this unique selling point and secure your top positioning early
on.

Magazin format
192 x 276 mm

45,250 €

1/2 page
249 x 186 mm

39,050 €

1/3 page
136 x 221 mm

30,400 €

1/4 page
136 x 167 mm

25,700 €

Opening Spread (page 2 and 3) or
Centre Spread
528 x 371 mm

175,600 €

L or J ad1

Height: 107 x 371 mm
Width: 142 x 93 mm

47,250 €

2nd or 4th cover2

249 x 371 mm
84,400 €

Column M centred on 1/1 page
107 x 341 mm

37,900 €



WHAT MAKES US UNIQUE

 Germany‘s only business + financial newspaper

 Nearly 600,000 readers*

 132,785 paid copies**

 Daily elaborate research & analyses of “Business of the future” (politics, 
companies, finance, SME)

 Target group: 1st and 2nd tier top management levels, decision-makers, 
executives

 Motto: “Long-term success is built on innovation”

*ma II/2022; **IVW Q1 2023



AGENDA SETTER OF THE BUSINESS ELITE

Handelsblatt is

 one of the most trusted German media

 compulsory reading for job-related information with an average use by its 
readers of one hour daily

 The no. 1 among German national newspaper regarding digitisation & 
innovation editorial reporting

No. 1 among top decision-makers in Germany



LAE 2022

MEDIA CONSUMPTION BUSINESS READING –MAINLY IN PRINT

Print
remains the most
important media

format for job-related
day-to-day

info

Print remains by far most important business reading for German decision-makers

*Print: Business or politics magazines or supra-national dailies and weekly newspapers or trade publications 

Question

85%

55%

44%

40%

22%

21%

14%

5%

PRINT

Webpages of manufacturers/traders

Webpages of magazines and newspapers

Social networks

Newsletters of magazines and newspapers

TV

Podcasts

Infoscreens (e.g. at airports or in hotels)

Question: “Please mark all 
media segments being 
especially important for your 
professional work.“
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DECISION-MAKERS LIKE TO READ ON PAPER
More flexibility among younger age groups

49%
35%

44%
56%

13%
21%

13%

9%

39% 44% 43%
35%

Basis up to 39 YOA 40 - 49 YOA 50 YOA plus

Prefer Paper Prefer Screen No Difference
A question in line with your
personal reading preference: 
„Do you prefer to read longer 
texts on paper or rather on 
screen – or does it make no 
difference to you?“

Question



SALES INTERNATIONAL

Gerda Gavric-Hollender
Director Sales International Print
Telefon  +49 211 887 2343
gerda.gavric-hollender@iqm.de

Darwin Santo
Director New Business International 
Telefon  +49 211 887 2371
darwin.santo@iqm.de

Bettina Goedert
Senior Sales Manager International
Telefon  +49 211 887 1336
bettina.goedert@iqm.de

WE LOOK FORWARD TO EXCHANGING IDEAS WITH YOU
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